
Ideas on designing your pitch deck 



What  should  be  inc luded in  a  p i tch  deck?

Inc luded in  the  p i tch  deck  shou ld  be :

Bus iness  goa ls
T ime l ine
Target  aud ience
Market ing  s t rategy
F inanc ia l s
Prob lems/so lut ions



Bus iness  goals
A short  in t roduct ion  in to  the  bus iness ,  the  v i s ion  or  miss ion ,  and the
overa l l  f inanc ia l  and sa les  goa ls .



Prov id ing  a  t ime l ine  for  d i f fe rent  mi les tones  in  the  bus iness  can  be  a  he lpfu l  v i sua l
e lement  for  investors .  Th is  can  inc lude  launch  dates ,  market ing  t ime l ines ,  a  h i r ing
p lan ,  and any  other  re levant  in format ion  to  the  bus iness  growth .

Timeline



Market ing  s trategy
I t  i s  important  for  your  investors  to  know how you p lan  to  advert i se  and market
your  brand and products .  Th is  can  be  a  s imple  p lan ,  but  shou ld  be  pract ica l  and
ach ievab le  and may inc lude  a  var ie ty  o f  channe ls  and p la t forms in  wh ich  you  wi l l
adver t i se .



F inanc ia ls
Whi le  the  bus iness  goa ls  sect ion  shou ld  prov ide  an  overv iew of  f inanc ia l s ,  th i s
sect ion  shou ld  go  in to  more  deta i l s  on  areas  such  as  assets  and l i ab i l i t i es ,
pro ject ions  on  average  revenue  per  customer ,  month ly  customer  growth ,  and
month ly/quarter ly  revenue .  



Problem/Solut ion:
Also  ca l led  your  “un ique  se l l ing  propos i t ion”  (USP) ,  th i s  sect ion  shou ld  prov ide
rea l i s t ic  deta i l s  on  what  prob lems your  products  or  serv ices  address .  Th is  i s
essent ia l ly  what  makes  your  bus iness  s tand out  f rom the  rest ,  o r  a  way  in  wh ich
your  bus iness  improves  on  an  prev ious ly-estab l i shed idea ,  product ,  o r  serv ice .




